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RETAIL TRADE TREND ESTIMATE INCREASED BY 0.1 PER CENT IN APRIL 2025 AND BY 3.8 PER CENT YEAR-ON-YEAR

Wednesday, July 2 2025 - The latest release (May 2025) of the monthly ABS Retail Trade data indicates that the overall month-
on-month (m-o-m) trend series increased by 0.1 per cent, down from (a revised) 0.2 per cent in April 2025. In trend terms, Retail
Turnover increased by 3.5 per cent year-on-year (y-o-y), down from (a revised) 3.7 per cent in the pcp.
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TREND ANALYSIS: CONSUMER SENTIMENT
According to the latest figures from the Westpac-Melbourne Westpac 1/l Consumer sentiment
Institute Index of Consumer Confidence report, consumer 1200
sentiment was recorded at 92.6 for June 2025, an increase 1004

1000

from the previous month (up 0.5 percentage points from

92.1). Westpac commented that “The overall mood remains °
broadly unchanged with consumers stuck in a holding oo
pattern of ‘cautious pessimism’. The detail shows two clear 400
opposing forces at work. On the positive side, the RBA’s May 200
interest rate cut and moderating inflation are providing o0

significant boosts, particularly around buyer attitudes un 2023 jun 2024 Mo 2025 fun 2023
towards major purchases." Source: Westpac-Melbourne Institute / SCCA Research *average over full history of the survey
STATE BY STATE: BEST AND WORST

Retail turnover varies within the ABS defined six categories

and across different jurisdictions. The adjacent map outlines

and compares the total and growth of retail trade (y-o-y), 54;}2;,“;""‘

and the best and worst retail growth categories. The e sgielr':;:;"

strongest jurisdictions in seasonally adjusted terms were Cafes +0.4%

Western Australia (up 5.1 per cent to $50.5 billion) followed s:.?.}ib.;:;% $28.5b +3.0%

by the Northern Territory (up 4.0 per cent to $4.1 billion) and Depe. 13.6% Cothing 3% $136.6b +23%

Victoria (up 3.9 per cent to $114.4 billion). The ACT (up 1.6 o, $8.2bse
per cent to $8.2 billion) was the worst performing Y (;:;H:;:
jurisdiction in percentage terms. The highest growth across

most jurisdictions was recorded for ‘Other’ retailing, whilst $114.4b +3.9%

the weakest categories across all jurisdictions were those 3::::3:3: — f‘iffw;f?%w,

Source: ABS / SCCA Research change in reparting.

considered as ‘discretionary’ spending. South Australia and
the ACT were the only jurisdictions that did not record
positive growth across all six categories.
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